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Oksana M. Kamienieva. Effective Use of the Media as a Channel of Communication during the Election 

Campaign. – Article. 
Summary. In the article by Kamienieva O.M. «Effective use of the media as a channel of communication dur-

ing the election campaign» the analysis of the study of the topic. The author reveals a number of interpretations of 
political communication in terms of scientific research. Also, the study analyzes the degree of media influence on 
their minds, information modeling reality, approaches to the understanding of this concept. The article presents the 
basic princes, the observance of which enable efficient and effective use of communication channels during the elec-
tion campaign. 

Key words: media, political communication, communication channel, elections, PR, political advertising, the 
electorate, the political leader. 

 

 


