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Olena V. Smolyar. Thematic Decision of Compositions in the Monumental and Decorative Art Interior De-

sign of Kiev Hotels in 1950–1980 Years. – Article. 
Summary. In the article has been performed analysis of the study of this subject. The author refers to the 

works of Ukrainian and foreign art critics, artists, historians, and points out that this research makes it possible to 
determine the time and events, which artists embodied in the compositional-decorative wall writings in hotels, which 
have been dominant art of interior decoration of the Soviet period. They became an example of the creative justifica-
tion public design project of modern buildings. 

Key words: monument and decorative art, theme composition, design, interior, Kiev hotels.  
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Bela H. Khamukova. Is It Possible Creation after Destruction? (to the Question of the Influence of Mass 

Culture on Forming Personality). – Article. 
Summary. The article represents a description of a negative impact of mass culture upon consciousness and 

behavior of a personality, whose development is accompanied with an intense inclusion of the mass media and hence 
the mass industry. However, the phenomenon of the XXI century having all-pervading nature cannot be assessed un-
equivocally. A potential opportunity of constructive influence of mass culture is revealed in a qualitative change and 
primarily in filling a mass industry with products which will contribute to the increase in importance of traditional 
values within an axiological worldview. 

Key words: influence, individuality, personality, manipulation, mass culture, stereotype, values. 
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