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Sergii O. Rybak. Financial and Legal Mechanisms of Institutionalization of Social Responsibility of Business 

in Ukraine. – Article. 
Summary. The article is sanctified to the analysis of features of participation of business structures in financing 

and management by a social sphere. The financially-legal mechanisms of introduction of standards of social 
responsibility of business are offered.  
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Anastasia D.  Sakhanova. Model of  ‘Marketing Mix’ as a Tool to Build SKhOO "Pivdenahropererobka" Ag-

ricultural Holding Brand. – Article. 
Summary. The current state of the farm enterprise "Pivdenahropererobka" with marketing methods has been 

analyzed, strategy of brand building has been formulated and tactical actions for its implementation are defined. 
Key words: brand, marketing mix, marketing research, promotion strategy. 
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